
Your Guide To Cultural & Heritage Travel
And The Leading Museum Stores

• EXCLUSIVE: The only publication devoted to Cultural Heritage Travel and
Shopping in North America. Shopping and Cultural Heritage Travel are among the
top activities of all tourists in North America!

• COST EFFICIENT: $2295 Per Page Net. All production and final copy edit is
included in Advertorial pages.

• FORMAT: Attractive Full Page, Full Color Advertorials showcase each Museum
Store and Museum in a user-friendly high image guidebook.  
Size 8.125” X 10.875”
Paper Stock: 60 lb. gloss, with 80 lb. UV coated cover

• DISTRIBUTION: 40,000 print copies plus online postings generating more
than 160,000 annual page views. Included: Museum Store Association, U.S. Cultural
& Heritage Tourism Marketing Council and Shop America Alliance will distribute
10,000 copies of The Cultural Traveler at the top U.S. and international travel trade
shows. Includes 200 copies shipped to each participant for their own distribution or
sale. Retail price of $9.95 printed on cover. Use as a membership premium or sell in
the Museum Store to recoup your advertising investment.

• ONLINE: The Cultural Traveler will also be featured at Museum-Store.travel,
TheCulturalTraveler.com, ShopAmericaTours.com, USCHT.com and other selected
web sites.

• ADVERTORIAL FULL PAGE Special Package— $2295 Net
Full color, full page, all production included
Provide logo, up to 5 high res images (300 dpi) and up to 300 words of copy.
Publisher will edit copy as necessary and provide one proof in PDF format.
Includes 200 copies of The Cultural Traveler for your distribution or resale.

• DISPLAY ADS are accepted for The Cultural Traveler provided that they 
promote Cultural and/or Heritage travel and meet with final layout approval of MSA
and USCHT.

• SPECIAL SECTIONS promoting cities, states, regions or cultural groups are
also available with reprint options at discounted rates. Ask for your custom proposal.

• GUEST EDITORIAL from cultural heritage leaders and trendsetters enhances
readership.

YOUR GUIDE TO CULTURAL & HERITAGE TRAVEL AND THE LEADING MUSEUM STORES

$9.95

Museum-Store.travel 
TheCulturalTraveler.com

The Cultural Traveler, distributed in partnership with the Museum Store Association, 

U.S. Cultural & Heritage Tourism Marketing Council and Shop America Alliance

reaches more than 200,000 domestic and international visitors, tour operators and

travel partners through print and online versions.

2011 ISSUE—ADVERTISING OPPORTUNITIES

RATES
$2295 Net per full page ADVERTORIAL (includes
production) or DISPLAY Ad (camera ready)

$1995 Net discounted full page advertorial or
display ad for MSA, USCHT OR SAA Members or
multiple page advertisers

Buy Authentic America special 1/2 page:
$1200 Net

Buy Authentic America special full page:
$1995 Net

DEADLINES 
SPACE RESERVATIONS .......... September 17, 2010
ADVERTORIAL MATERIAL ... September 24, 2010
DISPLAY AD MATERIAL ......... September 30, 2010
DISTRIBUTION SHIP DATE ..... December 1, 2010

T he Art Institute of Chicago is a world-renowned art museum housingone of the largest permanent collections in the United States. An en-cyclopedic museum, the Art Institute collects, preserves and displaysworks in every medium from all cultures and historical periods, as well ashosts special exhibitions. With a collection of more than 260,000 art worksand artifacts, the museum has particularly strong holdings in Impressionistand Post-Impressionist painting, early 20th century European painting andsculpture, contemporary art, Japanese prints and photography. The museum recently completed the largest expansion in its 130-yearhistory, the Modern Wing designed by Renzo Piano. The Modern Wingfeatures the latest in green museum technology and 264,000 square feetdedicated to modern and contemporary art, photography, architecture anddesign, and new museum education facilities.

The Art Institute of Chicago
111 S. Michigan Avenue
Chicago, Illinois 60603
Phone: 312-443-3600
Web site: artic.edu/aic

Art Institute of Chicago

D iscover Poland’s Gift of Amber.
Poland’s greatest treasure to theworld of jewelry is its remarkablegolden gem of the ages—Baltic

amber. The allure, historical signifi-cance and sheer beauty of the 40 to60 million-year-old fossilized treeresin make Baltic amber one of themost sought-after organic gems.

Vessel International is one of theoriginal charter members of The International Amber Association
and represents more than 35 privatestudios in Poland. The companyprovides the Art Institute of Chicagoand other museums shops and 

boutiques with an abundant offeringof styles, colors and innovative 
designs. Vessel International issuesa certificate of authenticity for eachpiece of its genuine, gem-qualityamber jewelry.

Amber 
Treasures 
from the
Art Institute 
of Chicago
Museum
Shop
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Material 
Information
Display Ad  
digital file requirements:
Acceptable programs 
include: Quark, Photo-
Shop, Illustrator or PDF
files. All images must be
300 dpi or greater. Disks
should include both screen and printer fonts.
A color proof must accompany all ads. Changes to
submitted ads are subject to additional cost to be
incurred by the advertiser.

Shipping Information
All materials must be at Skies America in 
Beaverton, Oregon, on or before closing date. 

Send all art materials, and electronic files
and final proof to:  

Cindy Pike
Skies America Publishing Company
9655 SW Sunshine Ct., Suite 500
Beaverton, OR 97005
Phone: 503/520-1955 ext. 154

Ads and Advertorial materials sent by e-mail should go to
cindyp@skies.com.

FTP Address
Server / Host: ftp.skies.com
User Name / User ID: ads@skies.com
Password: skiesads
Path / Directory: TheCulturalTraveler

*Please do not include spaces or symbols other than 
underscores in file names.
You must notify cindyp@skies.com after your files have
been transferred.

**FTP access not available through Internet. Search 
Internet for FREE FILE TRANSFER or FTP software.

Display Ad Spec Size
AD SIZE               NON-BLEED                 BLEED
FULL PAGE 73/8” X 101/8” 83/8" X 111/8"

(7.375” X 10.125”) (8.375” X 11.125”)

TRIM SIZE       81/8” X 107/8”
(8.125” X 10.875”)

NOTE: On all bleed materials, keep live matter 1/4" inside
trim on all four sides to allow for variations in trimming,
folding and binding.

Saddle Stitch Bindery

2011 ISSUE—ADVERTISING OPPORTUNITIES

Additional Information:
SHEILA ARMSTRONG
Co-Publisher
CulturalTraveler@aol.com
Phone 843-341-6392
Fax 843-341-6399

ROSEMARY MCCORMICK
Co-Publisher
MMinNapa@aol.com
Phone 707-224-3795
Fax 636-590-2866

Space Reservations:
DIANNE GILIFORTE
Account Executive
culturaldianne@gmail.com

Phone 905-871-3992

Fax 636-590-2866

CORINNE LAGOY
Account Executive
culturalcorinne@gmail.com

Phone 571-338-0355

Fax 636-590-2866

DEBORAH BRYANT
Account Executive
culturaldeborah@verizon.net

Phone 301-638-1224

Fax 636-590-2866

“By advertising in The Cultural Traveler, we have been able to reach a
discerning and influential readership that loves the arts. The exposure

and distribution at international tradeshows is also a great bonus.”
- Fritz Smith, Vice President of Tourism, Philadelphia Convention & Visitors Bureau

“The Academy has enjoyed its association with The Cultural Traveler
and being a supporter of their marketing efforts.” 

– Don Skeoch, Chief Operating Officer, California Academy of Sciences

“Our ad in The Cultural Traveler was beautifully executed 
and targeted our core customer.”

– Sue Meyer, The Museum Shop, The Art Institute of Chicago

FIND YOURSELF IN A STATE OF CULTURAL ABUNDANCECalifornia’s people and landscape serve as living reminders of decades of 
rich history and cultural development. Everything and everyone seems to be 
connected. Arts and culture thrive in towns large and small, contributing to 
the Golden State’s deep roots and diverse present. Historic roads and scenic 
byways lead visitors to marvel at the untouched majesty of public lands and 
parks, while passionate people shape the world around them.

visitcalifornia.com/culture

   
  

 

  

  
  
 

 

  
 

  

 
 

 

 
  

 

 

  

  
 

 

 

 

  

  

  

  

  

 
 
 

  

 
  

  
   
 

         

 
   

    

CONTACTS
Publishers: U.S. Cultural & Heritage Tourism Marketing Council LLC, in partnership 

with the Museum Store Association and Skies America Publishing Co.

BRING HOME AMERICA’S TREASURES
Buy Authentic America

Discoveries and Collectibles from America’s Premier Museum Stores

NEW “BUY AUTHENTIC AMERICA” SPECIAL SECTION.
ADVERTORIAL — $1200 1/2 page net or $1995 full page net 
(all production included)
Showcase your Authentic America merchandise in this spe-

cial section devoted to unique, original and made in America

products that evoke a special sense of place. Includes online

links to your web site to enhance sales.  Half pages feature

up to 2 product images, logo, URL and up to 75 words of

copy.  Full pages feature up to 4 product images, logo, URL and up to 150 words

of copy.  Product must be Authentic America (made entirely in the USA.)
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